Gardens, I GLAM Strategic Plan 2020/21-2022/253
& Museums  Kieliy A response to the impact of COVID-19
Our Vision Our Guiding principles
By end of 2022/23, GLAM will have grown its global Diversity & : Environmental
audiences while nurturing and supporting local Inclusion Wellbeing Responsibility

communities and fostering new ways of working. By

investing in our people, our digital and our physical
infrastructure, we will create new ‘spaces’ that allow a
deeper understanding of culture and science past, g % % d

present and future.

Our Priorities

3. Audience 4. Research 5. Teaching 6. Financial
Engagement & Impact & Learning Resilience

1. Collections 2. People

www.glam.ox.ac.uk/strategy



